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Artisan Wine Company Launches New Wines in Ball 
Corporation’s 750 mL PLASMAX® Barrier-Coated 

PET Bottles  
 

FOR IMMEDIATE RELEASE 

BROOMFIELD, Colo., March 10, 2008 – Artisan Wine Company of British Columbia is 

launching its new Painted Turtle wines in 750mL PET wine bottles from Ball Corporation 

(NYSE: BLL). The two varieties, Semillion/Chardonnay and Cabernet/Shiraz, will be sold 

through the Liquor Control Board of Ontario (LCBO) in two different bottle styles, both 

featuring aluminum screw caps from G3 Enterprises. The bottles also feature SIG PLASMAX, a 

commercially proven, transparent, internal silicon oxide (SiOx) barrier coating technology that 

protects the wine inside the bottle and is easily removed during the PET recycling process.  

“LCBO works with suppliers to offer more products in alternative packaging, such as 

PET plastic bottles, because each plastic bottle contains significantly less material than each 

comparable glass bottle,” says David Fallis, VP of operations, Artisan Wine Co. “The 

combination of the PET bottle and screw cap closure give our customers a more convenient, 

environmentally-friendly wine packaging choice. Because Ball’s PET bottles are approximately 

one-tenth the weight of the average glass bottle, they can help reduce greenhouse gas emissions 

through the supply chain, plus the PLASMAX barrier coating Ball uses makes these bottles very 

easy to recycle in the existing PET infrastructure.” 

Ball is the only PET bottle manufacturer to offer PLASMAX barrier coating technology 

in North America and is currently using it in many commercial applications, including wine, 

beer and flavored alcoholic beverages, with shelf life results that meet or surpass those provided  

- more - 



 Ball Corporation  
10 Longs Peak Drive • P.O. Box 5000 • Broomfield, CO 80021 

Ball Corp. – 2 
 
by alternative barrier solutions. PLASMAX provides an FDA-compliant, enhanced passive 

barrier for oxygen sensitive products. This ultra thin (less than 100 nm) material is transparent 

and resists cracking, abrasion and delamination. Because PLASMAX does not degrade over 

time, the length of time bottle inventory can be stored is not limited by the barrier material.  

A recycling study conducted according to the European PETCORE protocols 

demonstrated that PLASMAX is removable during the recycling process and does not negatively 

affect any of the test requirements. These results were shared with the Association of Post-

Consumer Plastics Recyclers (APR), the trade industry representing over 90 percent of the post-

consumer plastic processing capacity in North America, which raised no objections to the 

results.  

Artisan Wine Company was founded in the world-renowned Okanagan Valley, and has 

crafted an extensive portfolio of fine wines. Brands range from classic and traditional to 

irreverent and fun. Our signature brands Mission Ridge, Sonora Ranch, Painted Turtle, Wild 

Horse Canyon, Fork in the Road, 49 North, and Rigamarole are available in Canada and icewine 

from the new VQA brand, Ganton & Larsen Prospect Winery, is available in the US. For more 

information, please visit http://www.artisanwineco.ca/. 

SIG Beverages companies comprises leading international system suppliers and 

packaging specialists for PET bottle development (Bottles & Shapes™), stretch blow moulding 

technology and machines (SIG Corpoplast), plasma barrier coating (SIG Plasmax), aseptic filling 

(SIG Asbofill), as well as moulds (SIG Moldtec) with the claim “Value added Bottling“. SIG 

Beverages is a division of SIG Holding AG, Switzerland. Since May 2007, SIG Holding AG is 

owned by the Rank Group, New Zealand. PLASMAX is a registered trademark of the SIG 

Group.  

Headquartered in Modesto, California, G3 Enterprises has been supplying the wine 

industry for over 46 years.  As a single source packaging solution for the wine and spirits 

industries, their products and services include bottle decorating, caps, capsules, labels, mobile 

bottling, synthetic corks, technical services, transportation, and warehousing. 

Ball Corporation is a supplier of high-quality metal and plastic packaging products for 

beverage, food and household customers, and of aerospace and other technologies and services, 

primarily for the U.S. government. Ball Corporation and its subsidiaries employ more than 

15,500 people worldwide and reported 2007 sales of $7.4 billion. 
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Forward-Looking Statements 
This release contains "forward-looking" statements concerning future events and financial performance. Words such as 
“expects,” “anticipates,” “estimates” and similar expressions are intended to identify forward-looking statements. Such 
statements are subject to risks and uncertainties which could cause actual results to differ materially from those expressed or 
implied. The company undertakes no obligation to publicly update or revise any forward-looking statements, whether as a result 
of new information, future events or otherwise. Key risks and uncertainties are summarized in filings with the Securities and 
Exchange Commission, including Exhibit 99.2 in our Form 10-K, which are available at our Web site and at www.sec.gov. 
Factors that might affect our packaging segments include fluctuation in product demand and preferences; availability and cost of 
raw materials, including recent significant increases in resin, steel, aluminum and energy costs, and the ability to pass such 
increases on to customers; competitive packaging availability, pricing and substitution; changes in climate and weather; crop 
yields; competitive activity; failure to achieve anticipated productivity improvements or production cost reductions, including 
our beverage can end project; mandatory deposit or other restrictive packaging laws; changes in major customer or supplier 
contracts or loss of a major customer or supplier; and changes in foreign exchange rates, tax rates and activities of foreign 
subsidiaries. Factors that might affect our aerospace segment include: funding, authorization, availability and returns of 
government and commercial contracts; and delays, extensions and technical uncertainties affecting segment contracts. Factors 
that might affect the company as a whole include those listed plus: accounting changes; changes in senior management; 
successful or unsuccessful acquisitions, joint ventures or divestitures; integration of recently acquired businesses; regulatory 
action or laws including tax, environmental and workplace safety; governmental investigations; technological developments and 
innovations; goodwill impairment; antitrust, patent and other litigation; strikes; labor cost changes; rates of return projected and 
earned on assets of the company's defined benefit retirement plans; pension changes; reduced cash flow; interest rates affecting 
our debt; and changes to unaudited results due to statutory audits or other effects. 
 
      # # # 

 


